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Hello, I'm your coach
M. Farasat Khan

INTRODUCTION

As a seasoned electrician, you're well-versed
in the intricacies of your trade. But in today's
digital age, understanding how to market
your business online effectively is just as
crucial. 

IThe foundation of a successful electrician
business is a high-quality customer list. 

One that is full of raving homeowners who
will tell other people about your services
and create amazing testimonials and
referrals to help grow your business.

But how do you create that? 
What steps do you need to take?

It can be hard, I know!

That’s why I’ve created this comprehensive
checklist to help you end your marketing
frustration and create a marketing strategy
and plan that will work best for your
business.

M. Farasat Khan
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Maximizing Impact in a
Competitive Landscape

Navigating the vast digital marketing
landscape can be overwhelming, with
various channels and strategies to
consider. This is where our specialized
checklist comes into play.

This checklist is designed to streamline
digital marketing efforts, ensuring you
invest in the most effective channels and
tactics. It’s a tool to evaluate your current
marketing strategies, pinpointing areas for
improvement and expansion.

Revisit and Refine the Basics

Your marketing strategy is the foundation –
it guides all your future marketing
decisions. 

Through analysis and market research, you
will be able to identify your most viable
market position and your target market, as
well as how you can differentiate your
business by communicating and delivering
exceptional value in the service area that
matters most to your customers.

Define your core offering in detail, such as
Exterior wiring and Service panel
installation.

Establish or enhance your unique selling
proposition (USP).

Define, in detail, why your customers
should buy from you instead of your
competitors.

Describe the value you provide to your
customers, such as Licensed & Insured
Electricians, Family Owned. Surveying your
existing customers (if you have some) is
typically the best way to do this
accurately.

Draw out a well-defined marketing funnel
from which you can orient your current and 
future marketing activities
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Understand Your
Market and Digital
Marketing Opportunities
After clearly defining the basics, drill into
your market to uncover specific marketing 
opportunities. A lot of the heavy lifting here
can be done through even basic market
analysis. 

Describe your ideal clients or customers.
These are known as “buyer personas.” 

Location
Age
Electrical challenges
Electrical goals

Determine where your customers learn
about or shop for your services. More
specifically, identify how and where your
customers seek solutions to their
problems.

Identify competitors who are currently
ranking for important keywords and where
content gaps exist that you can
immediately take advantage of through
content marketing.

Determine where your customers learn
about or shop for your services. More
specifically, identify how and where your
customers seek solutions to their
problems.

Spell out, in detail, why your customers buy
from you over your competitors. Again, 
surveying your actual customers is the
best way to get accurate information here.

Identify the core search terms your
audience searches for when looking for
answers to the problems you solve for
them. 

electrician near me
electrician around me
Local electrician
Electrician for {use-case}

Use keyword research tools to determine
which individual keywords garner the most 
searches, and which keywords you should
attempt to rank for in search results based 
on search competition.Electrical marketing
agencies that specialize in search engine
optimization (SEO) can help you find
potential keywords. 
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Create a Website For
Marketing & Lead
Generation (Quote
Requests)
Your website has technical, functional, and
design elements that you need to get right
for it to work as a lead and sales-
generating machine for your business. 

These elements assist potential clients in
finding your website in the first place and
with conversion once they are there. You
can choose to do-it-yourself with a CMS
like WordPress or Squarespace site, or you
can hire an electrician website design and
development agency to do it for you.

Ensure your navigation is along the top of
your website and is easy to read. Your
theme should change the color of the
words when you scroll over them, and the
drop-downs should be easy to select.

Order your navigation in the same way you
would nurture a relationship with someone. 

Start with ‘Home’ followed by ‘About’ 
(who you are) 
then ‘Services’ (what you do) 
then ‘blog’ (show your expertise) 
and finally ‘Contact’ (close the sale). 

You may have additional menus between
Services and Contact.

Place your logo in the top left-hand corner
and link it back to your home page.

 

Set your website theme to use your brand
colours and fonts. 

Edit any copy that has been placed on top
of busy images or block colours that makes
it too hard to read.

Remove sliders and unnecessary plug-ins
and pop-ups that slow your website down.

Set pop-up messages to open after at
least 45 seconds of visitors landing on your
site. 

Turn off pop-up messages for mobile.

Get a functional understanding of current
SEO principles and incorporate them into
your website.

Make sure your website adheres to Google
Webmaster Guidelines.

Avoid dated or undue SEO practices, such
as stuffing your pages with keywords.

Optimize your site load time to be as fast
as possible.

Secure your website with an SSL certificate
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Choose a website theme that is responsive,
meaning it will automatically resize for
desktop, tablet or mobile. 

Arrange a photo shoot and use a high-
quality headshot of yourself looking at the
camera. Ideally, conduct a photo shoot of
the projects you have delivered over time
to make an impact of your services.

Create a contact form, or more likely, one
where the homeowners can contact you if
not through your phone number. The form
should be connected to your email address
to avoid missing leads. 
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Communications to Drive
Traffic and Connect With
Your Audience 

Until now, if we’d been building a house,
we’d have the walls up, the plumbing and
electrical in, and the windows sealed. Now
it’s time to paint, furnish, and make it
inviting. 

That’s the communication component of
digital marketing. 

Understand what your client wants and
needs and communicate a consistent, clear
service offering using landing pages.

Write a list of 13 reasons why someone
would buy your electrical services and use
these ideas to write brilliant content for
your service pages.

Review your website and check that it is
easy to find your enticing sales pages and
contact forms from the home page.

Consider what your target market’s most
significant pain point is and create a list of
ideas of what your potential client might
search for to solve it. (This list will ensure
you never run out of content ideas).

 

Develop a content strategy and flesh out
plans for content marketing campaigns
consisting of blog posts, pillar pages,
emails, social posts, videos, ad promotion,
etc.

Write genuinely compelling content for
humans, not search engines.

Tell your company’s story to connect on a
human level with visitors and prospects.

Create a publishing calendar to add
relevant, quality content to your site
regularly.
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Track & Improve Your
Activities Through
Analytics
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As management expert Peter Drucker
famously said, “you can’t manage what you
can’t measure.”

Web analytics is the science of digital
marketing and provides immensely
valuable information about who is visiting
your website, where they’re going, and
what they’re doing there. 

It covers everything from traffic sources,
mobile usage, geographic data, conversion
tracking, and more information you’ll likely
never even use. Although analytics is
complex, there are some vital elements
every marketer should understand.

Install Google Analytics web tracking
across your website and familiarize
yourself on using it and interpreting data. 

Install tools and develop a process for
identifying data collection issues so they
can be resolved.
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Invest in Smarter
Advertising for Electrician
Services
Sophisticated digital advertising looks
quite different than its print and television
predecessors, specifically in targeting and
reporting. 

Rather than massive ad campaigns aimed
at tens of thousands or millions of people,
you can spend reasonable amounts of
money to test a new offer or grow sales for
a proven product all while measuring their
costs against the return. 

Social advertising has become a way to hit
fast-forward on traditionally slower
inbound marketing efforts.

Consider advertising on search engines
(PPC) using Google AdWords. This can be
particularly useful when it seems unlikely to
organically overcome the competition for
certain keywords.

For electricians, geography plays a role in
customer purchasing; target PPC ads by
location to hone in on the audience in your
service area.

Try remarketing and/or retargeting ads to
those who’ve visited your website and left
without converting.

Identify your target cost per click, cost per
lead, and cost per sale and measure your
results against these targets.

Expand your advertising into the social
media space to accelerate top-of-funnel
traffic among a targeted audience.
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Everything covered so far has
more or less been important for
years. Think of this as the
foundation of a successful digital
marketing presence - the bare
minimum you need to break
through the noise, capture
attention and compel
homeowners to action.

Now let’s talk about what you
need to do in 2024 to actually
beat out competitors and make a
significant impact
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HENRIETTA MITCHELL

...and those are
just the essentials.
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Mobile Optimization
Ensure your website is mobile-friendly.
With most internet users accessing the
web via mobile devices, a responsive
website design is crucial for user
experience and SEO.

Optimize images: Use compressed images
that maintain quality but reduce file size.

Minimize code: Streamline HTML, CSS, and
JavaScript.

Simplify the menu: Large, finger-friendly
menu buttons are essential.

Ensure all buttons, forms, and navigation
elements are easy to interact with on a
touchscreen.

Simplify forms and reduce the number of
fields.

Use the viewport meta tag to control the
layout on mobile browsers.
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Local SEO (Localization)
For electricians and similar local
businesses, Local SEO is critical to ensure
visibility in local search results.

Claim and verify your Google Business
Profile listing.

Ensure your business name, address, and
phone number (NAP) are accurate and
consistent across all listings.

Add a detailed business description,
including keywords related to your
services.

Regularly update your GMB listing with new
photos, posts, offers, and news.

Invest in Local SEO or hire a professional
agency to help you make it easier for you
to target your service area.

Ensure each page of your website is
optimized for local SEO.

Conduct research to identify local
keywords (like “electrician in [City]” or
“best electrician in [Neighborhood]”).

Incorporate these keywords naturally into
your website’s content, titles, meta
descriptions, and alt tags.

Include NAP information on every page,
preferably in the footer.

List your business in local directories and
online business listing sites such as Yelp,
Brownbook, and others.
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Online Reviews
(Reputation Management)
Many consumers view online reviews as
personal recommendations. Positive
reviews can significantly boost your
business's credibility. When potential
customers see that others have had
positive experiences, it reduces their
uncertainty and builds trust in your
services before they even contact you.

Online reviews play a crucial role in shaping
the reputation and visibility of electrical
businesses in the digital landscape.

Determine which review platforms are
most influential in your industry (e.g.,
Google My Business, Wise Workman, Yelp,
Angie's List, HomeAdvisor, Facebook).
Ensure your business is listed and your
profiles are complete on these platforms.

Authentic, genuine reviews are more
valuable and trustworthy to potential
customers.

Consider a dedicated testimonials page or
a sidebar/widget on the homepage of your
website to display your service reviews.

Be aware of and adhere to the guidelines of
each review platform regarding soliciting
and responding to reviews.

Ask satisfied customers to leave a review.
This can be done post-service via email,
text, or in person. There are several
automations available to make it possible.

Respond to both positive and negative
reviews in a professional and timely
manner. 
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Contact us today to talk 
about how we can 
augment & scale your 
digital marketing efforts.
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That should be enough to
keep you busy this year
(and beyond)!

Get in touch
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